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Since installing NetSuite, H. T. Maddocks Ltd-trading as Europart — has seen Internet sales rise to 10 per-
cent of sales. Real-time visibility of finances means that month-end figures are out precisely at each month’s 
end. And there is now total integration between the front and back-end operations — including inventory, 
warehousing, financing, and the website. There are no separate modules. It’s all one system, with no need 
for middleware or complicated interfaces.

INDUSTRY

Europart has supplied domestic appliance white goods and spare parts since the 1970s. For a num-
ber of years it used Great Plains (now Microsoft Dynamics) for its enterprise system, and Actin-
ic as its webstore database, with no interface between the two products. “We had to rekey infor-
mation between the two,” admits Hutchinson. “Plus, our CRM system was virtually non-existent.” 

Europart was facing the need to upgrade Great Plains, but the upgrade was going to be expensive and re-
quired a lot of downtime. “We recognised the opportunity for a new, integrated product, but the cost and 
downtime could scarcely be more disruptive than the prospective upgrade,” says Hutchinson.

Now that they were in the market for an electronic trading system and a CRM product, Europart briefly con-
sidered Sage, but didn’t like the fact that it used third parties to handle electronic trading.

In the event — thanks to a timely mailshot from NetSuite Solution Provider BlueBridge One, who managed 
the entire project — Europart found NetSuite: “The software suites we looked at offered various bolt-ons, 
but NetSuite incorporated all our requirements in a single package. As a hosted product, it gets upgraded 
as you go along, so we wouldn’t have to face the upgrade issue again. Plus NetSuite set out its stall with the 
fact that you can electronically trade on the Web.”

He adds, “There isn’t much in the small-to-medium-sized business market that compares, unless you want 
to pay for a very expensive bespoke system. NetSuite is an off-the-shelf product and the customisations we 
required were all very easy to effect — at least, the consultant from BlueBridge One made it look very easy!”

CHALLENGES

“We have a better system than we had before, without spending more money than we 
were spending before, plus this system touches every part of the business.”

- Eddie Hutchinson, Financial Director H. T. Maddocks Ltd
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SOLUTION

The implementation project went smoothly. “This is the fifth system we’ve had over the years, and it was the 
easiest to get going live,” comments Hutchinson. “We began work late in February 2006 and went live on 1 
June. It’s what we were told, and it’s exactly what happened. We put it down to good planning by BlueBridge 
One, and a great product from NetSuite!”

By the end of the year, Internet sales were up to 10 percent of sales.

Hutchinson also notes a marked improvement in the company’s CRM.

“Some of our customers run their business on the computer, and they really appreciate being able to 
transact with us over the Internet. A few still prefer to pick up the telephone and talk, but their numbers 
are decreasing.”

He finds the real-time aspect of the financials impressive. “I can get the monthly figures out just as each 
month closes. Before, there was always a few weeks’ delay. As Finance Director, that’s probably my favour-
ite thing about NetSuite. It also makes the decision-making and forecasting processes more effective.”

Overall, Hutchinson sees the greatest benefit to Europart’s business on the sales and marketing side, and 
the total integration of the system. “Items are listed, photographed and uploaded onto the website within 
seconds,” explains Hutchinson. “The website is linked directly to the item catalogue, so as the catalogue is 
updated with inventory and stock levels, so is the website. With around 10,000 inventory items and 100 
sales orders a day, stock replenishment used to be a real headache for us, but is now working like a dream.”

“The real-time aspect of the financials is most impressive. I can get the monthly figures 
out at just as each month closes. Before, there was always a few weeks’ to a month’s 

delay. As Finance Director, that’s probably my favourite thing about NetSuite.”
- Eddie Hutchinson, Financial Director H. T. Maddocks Ltd
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EUROPART 
AT A GLANCE

H. T. Maddocks Ltd, trading as Europart

LOCATION : Abercynon, Wales; Dorset, England (UK)

INDUSTRY : Wholesale/Distribution; Electronic commerce

COMPANY

• Integrate front and back-end operations

• Provide a CRM system

• Minimise the need for upgrades, interfaces, and maintenance

CHALLENGES

Microsoft Dynamics/Great Plains, Actinic

ALSO CONSIDERED : Sage

PREVIOUS SOFTWARE

• Internet sales up to 10% of sales

• Month-end figures delivered in real-time

• Automatic updating of website when catalogue is updated with inventory and stock levels

RESULTS WITH NETSUITE

BlueBridge One Business Solutions Limited - www.bluebridgeone.com

NETSUITE PARTNER



ABOUT

BlueBridge One is currently ranked as the leading Oracle NetSuite Solution Provider for EMEA.  
As a three time winner of the Oracle NetSuite Partner of the Year award, we are the only Oracle Net-
Suite EMEA Partner to have attained international 5-Star status over the past seven consecutive years. 
 
Since 2003, more than 165 growing companies from across multiple industry sectors, including 
product distribution, services and not-for-profit,  have selected us as their trusted NetSuite imple-
mentation and support partner of choice. 

Skills and experience are a key component of delivering any successful implementation pro-
ject. Our  Professional Services team holds a  combined total of 42 NetSuite Certifications span-
ning ERP, Development , Ecommerce and System Administration. By partnering with us, not 
only do our Customers experience the full power of the NetSuite platform, they also bene-
fit from extensive product and industry best practice knowledge accumulated over many years.

On-going Customer satisfaction is important. Our highly rated Support Team is  available  to all 
Customers over the lifetime of their investment,  while dedicated  Customer Success Managers are 
allocated to ensure each Customer maximises the value of their NetSuite investment. With offices in 
the United Kingdom, South Africa and Romania, BlueBridge One is an accredited NetSuite Solution 
Partner, an accredited NetSuite Developer Network Partner and a NetSuite accredited Commerce 
Agency Program Partner.



AND YOUR BUSINESS

At BlueBridge One our goal is to understand your business needs, to provide industry best practice 
advice and to deliver quality services and solutions you would expect from the UK and EMEA’s leading 
NetSuite Partner.

OUR SERVICES

Assistance and advice negotiating Subscription Contracts with NetSuite

Life-time FREE support

Life-time Dedicated Customer Success Account Manager

OUR EXPERIENCE

17 years focuses solely on NetSuite

Substantial industry best practice 

Proven implementation methodology

OUR PROMISE

Low-risk 

On-time

In-budget



01932 300 000

www.bluebridgeone.com

info@bluebridgeone.com

Dixcart House, Addlestone Road, Bourne Business 
Park, Addlestone,  Surrey  KT15 2LE


